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Through our online panels and research products, Panel Services Africa delivers valuable high-quality data to help clients make 
informed business decisions. We have the extensive experience in the South African market and the technology in place to deliver the 
highest quality data to clients quickly and accurately. 
 
Deeply Profiled Respondents 
Based on the profiling depth of our panels, we can identify hard-to-reach audiences quickly and cost effectively. Our panelists 
participate in profile surveys covering a wide range of topics in key vertical markets. Timely profiling data is consistently updated. 
 
Panel and Data Quality Solutions 
Potential panelists must pass through a series of technology-driven verification checks during and post registration. During surveys, 
our panelists pass through quality checks to ensure they are fully engaged. 
 
Experienced Online Sampling Expertise 
Our client-focused team understands online research. From survey design to project implementation to reporting, our team is 
dedicated to helping you build stronger brands. 
 
Data Purity 
In order to minimize bias through exposure, we use our proprietary panels for market research purposes only. We do not market to 
our panelists. 



Panel and Data Quality 
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CAPTCHA 
Prevent automated programs from joining our site through a challenge-response test 
 
Email Address Verification 
Queries our database to ensure the email address is unique (all registrants must verify their email address through a double opt-in 
registration process) 
 
IP De-Duplication 
[ƻŎŀǘŜǎ ǘƘŜ ǊŜƎƛǎǘǊŀƴǘΩǎ ŎƻǳƴǘǊȅ ƭƻŎŀǘƛƻƴ ǘƘǊƻǳƎƘ ƘƛǎκƘŜǊ Lt ŀŘŘǊŜǎǎ ŀƴŘ ŘŜǘŜǊƳƛƴŜǎ ǘƘŜƛǊ ŜƭƛƎƛōƛƭƛǘȅ ŦƻǊ ǊŜƎƛǎǘǊŀǘƛƻƴ ōŀǎŜŘ on country-
specific rules 
 
Survey Speedsters 
Respondents who rush through the survey are identified by comparing survey completion times to the norm 
 
Trap Questions 
Survey questions with obvious answers can determine whether a respondent is fully engaged with the survey 
 
Respondent Satisfaction 
Feedback from respondents is gathered and assessed to help determine the quality of the survey 

Respondent integrity is crucial to successful online data collection. As online market research continues to grow , the industry must 
address a very basic question: Is each online survey respondent a real person providing real background information? 



Demographics 
Age Groups 
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16 to 24 25 to 34 35 to 49 50 to 64 65 PLUS

20.55% 

34.82% 

31.56% 

11.17% 

1.25% 



Demographics 
Gender 
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64% 

36% 

Female Male



Demographics 
Race 
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Indian

Asian

Coloured

Black

White

5.17% 

2.05% 

9.99% 

22.00% 

52.20% 



Demographics 
Province 

w
w

w
.p

a
n

e
ls

e
rv

ic
e
sa

fr
ic

a
.c

o
.z

a
 

Northern Cape

Limpopo

North West

Mpumalanga

Free State

Eastern Cape

Kwazulu-Natal

Western Cape

Gauteng

0.7% 

2.3% 

2.4% 

2.8% 

2.5% 

3.7% 

12.5% 

17.0% 

48.8% 



Demographics 
Living Standard Measure 
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LSM 5 LSM 6 LSM 7 LSM 8 LSM 9 LSM 10

0.7% 
4.5% 

7.8% 
11.1% 

24.3% 

43.5% 


